Caesars Entertainment 2016 Citizenship Report: Sustained Progress
and Leadership
-

Gaming-Entertainment Leader Launches Seventh Annual Report Highlighting Social Impact,
Responsible Business, Employee Engagement and Environmental Sustainability Success –

LAS VEGAS (August 4, 2016) – In 2015 Caesars Entertainment Corporation (NASDAQ:CZR) and related
entities generated $4.4m of contributed value for every $10m in revenue, triple the estimated average of
U.S. corporations, according to the company’s seventh annual Corporate Citizenship Report. The report,
entitled “Connecting for #Citizenship,” covers 2015 and the first half of 2016, and showcases the positive
impact on guests, employees, the environment and its communities as a result of Caesars’ many corporate
responsibility initiatives.
"Operating responsibly is the foundation of our business at Caesars,” said Mark P. Frissora, President and
CEO of Caesars Entertainment. “We add value by empowering our employees to volunteer in their local
communities, by creating memorable experiences for our guests, and by working towards our ambitious
environmental and social impact goals. We made significant progress in 2015 and will continue to set and raise - the corporate responsibility bar for the gaming industry.”
Delivering Economic Value
As part of its contributions to communities across the U.S., in 2015 Caesars paid almost $1.56 billion in
taxes and licensing fees to local, state and federal government entities. These payments to government
constitute a significant portion of the $9 billion of enterprise-wide economic value, which also includes
employee salary and benefits, payments to vendors and community giving, created by the company last
year.
Employee Community Service
Caesars employees also contribute value to their communities, including non-financial activities. For
example, 45% of employees engaged in volunteer activity, versus the national average of 25%.
Diversity & Inclusion
Caesars maintains a strong emphasis on diversity; 42% of managers are women, compared to the national
average of 39.5%, and 34% are employees from minority groups, versus 22.6% nationally. For the ninth
consecutive year, Caesars received a perfect score for the Human Rights Campaign Corporate Equity
Index.
Environmental Strategy - CodeGreen
Continuing its progressive success since its base year of 2007, Caesars again delivered award-winning
performance against its CodeGreen environmental performance metrics and 2025 goals. The CodeGreen
initiative saves over $50m annually in avoided utility costs realized through efficiency improvements and
waste diversion. Highlights of the company’s progress include:
 23% energy reduction per air-conditioned 1,000 square feet since 2007;
 28% greenhouse gas emissions reduction per air-conditioned 1,000 square feet since 2007;
 20% water use reduction per air-conditioned 1,000 square feet since 2008;



28% reduction in total waste in 2015 and 38% of waste diverted away from landfills

Responsible Business
Caesars’ Responsible Gaming program includes research, innovative technology and providing practical
tools and comprehensive training for all its staff. In addition, the company applies self-exclusion across all
its properties, preventing guests who self-exclude at one property from gambling at other Caesars
properties. Caesars has 796 Responsible Gaming Ambassadors at properties around the country, and
45,000 employees were trained in RG in 2015.
Caesars, which hosts nearly 16,000 meetings each year, also strengthened its Responsible Meetings
program by launching a “Meetings for Good” option, whereby Meetings customers can enrich their event
by contributing to the efforts of local non-profit partners. Caesars has certified 100% of its sales managers
in its Responsible Meetings protocol.
Investing in Employee Training and Wellbeing
In 2015 Caesars invested more than 1.6 million hours in employee training and development, and
reimbursed more than $550,000 to employees for education and tuition.
Caesars award-winning Wellness Rewards program has consistently achieved high participation rates of
more than 80% of eligible employees and their covered spouses, double the median rate of 40% reported
by companies of similar size. Collectively, employees have reduced their cholesterol by 29%, and blood
pressure by 10% over the last 5 years, and, on average participating employees save more than $2,500 per
year on their plan contributions. Plan management, including Wellness Rewards, contributed to the
company’s benefit cost savings of more than $122m over the past four years.
A Global Citizen
As part of a review and update of its material impacts, Caesars undertook a mapping process to the global
Sustainable Development Goals (SDGs). It selected eight of the 17 SDGs where the company has already
made significant contributions and can expand its impact in coming years.
Public Policy Advocacy
Caesars has published its public position on relevant issues including Equality, Climate Change,
Immigration Reform, Corporate Transparency, Healthcare, Responsible Suppliers, and Human
Trafficking. In accordance with World Resources Institute, CDP and other climate leaders, the company
has committed to science-based carbon reduction goals.
“In our connected world, being a responsible business requires us to look beyond traditional borders,”
said Jan Jones Blackhurst, Executive Vice President of Government Relations and Corporate
Responsibility for Caesars. “It’s critical for Caesars to align with the United Nations’ 2030 Agenda for
Sustainable Development, specifically in the areas where we can make a difference, such as gender
equality, climate action, and sustainable cities and communities.”
The Report
The Connecting for #Citizenship report uses Tweets to illustrate its engagement with diverse
stakeholders. In the six months to June 30 2016 the @citizencaesars Twitter handle saw a 117% increase
in engagement.
Caesars’ core priorities are identified through a comprehensive process involving feedback from
stakeholders, consultations with external experts and reviews by Caesars’ Environment, Social and
Governance (ESG) Council. “Connecting for #Citizenship” is written in accordance with the GRI G4
Sustainability Reporting Guidelines, core option.

The following infographic highlights Caesars’ corporate citizenship performance in 2015:

For more information on Caesars’ Corporate Citizenship, please follow @CitizenCaesars on Twitter and
visit the Corporate Citizenship blog at http://caesarscorporate.com/about-caesars/caesars-citizenshipblog/.
About Caesars Entertainment
Caesars Entertainment Corporation (CEC) is the world's most diversified casino-entertainment provider
and the most geographically diverse U.S. casino-entertainment company. CEC is mainly comprised of the
following three entities: the majority owned operating subsidiary Caesars Entertainment Operating
Company, wholly owned Caesars Entertainment Resort Properties and Caesars Growth Properties, in
which we hold a variable economic interest. Since its beginning in Reno, Nevada, 75 years ago, CEC has
grown through development of new resorts, expansions and acquisitions and its portfolio of subsidiaries
now operate 50 casinos in 13 U.S. states and five countries. The Company's resorts operate primarily
under the Caesars®, Harrah's® and Horseshoe® brand names. CEC's portfolio also includes the London
Clubs International family of casinos. CEC is focused on building loyalty and value with its guests through
a unique combination of great service, excellent products, unsurpassed distribution, operational
excellence and technology leadership. For 15 years, the Caesars Code of Commitment has underpinned its
approach to citizenship and responsible business practices while inspiring employees, guests, partners
and communities to share in making a positive contribution to society and protecting the
environment. For more information, please visit www.caesarscorporate.com.
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